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TRANSTAR: ASIA-PACIFIC SUPPLY CHAIN SOLUTIONS

Why Transtar

Service driven, performance based. We do more than move freight.

Vision and Mission Statements: How we are different:

Transtar is an international freight and logistics » Complete coverage throughout Asia; the world’s fastest
company, specialising in the provision of end-to-end growing region
services for importers and exporters doing business » Outsourcing back office functions to China is our enabler;
throughout Asia. We also have extensive experience in resulting in major productivity gains across the Transtar Group
European and American markets. and highly competitive pricing for our customers
Our vision is to be the leading provider of freight and » Directors and senior management are an integral part of the
logistics services in the Asia-Pacific market. day-to-day operations, ensuring recognition, responsiveness
Our mission is to eliminate third parties from our and price competitiveness
business, remove costs from the supply chain, improve 5, e are in the business of integration and change, with a
processes and deliver a real competitive advantage to proven ability to help our customers manage acquisitions,
our customers. The model is simple; Transtar people new suppliers and innovation
?:éi;?;'rl;;'ﬁts twr?):i;%etsI:):[Jl:ecfjr;lg;teT(()j‘ilstrgsz:iso:om » e-STAR, our online, secure portal, provides our customers with

, ’ a complete view of their cargoes including documentation
centre or our customer’s customer.

» Our Mobile Tracking App on iPhone and Android applications,

helps customers stay informed about their shipments when
they are on the move and is a key marketing tool

Transtar background:
» Founded in 1986

» One of only two Australian forwarders with an
offshore capability

» Established overseas network and service

We make ourselves accessible round-the-clock, whether
through regular communication channels or via our Facebook,
Twitter, Weibo or LinkedIn platforms; our customers stay in

touch and are informed
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capability — 17 offices; circa 220 people and
growing

» Asia-Pacific specialist, with our own people on the
ground where and when you need them; we are
strategically located in 15 of the top 20 container
ports of the world

» Our dedicated team provides local insight, scale
and value-added initiatives to our customers
across a range of industries

» Strong track record of growth with TEU volumes in
excess of 100,000 and sales of circa A$200 million

Transtar’s Think global, Act local business model is
predicated on our people and facilities — accessible
24/7 — owning the customer’s freight requirements
and providing a consultative approach to improving
processes, problem solving and removing costs
from the supply chain.
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Asia-Pacific Specialists

Our people, our offices, real competitive advantages

Transtar is a specialist freight and logistics service provider in the Asia-Pacific corridor. This region accounts for
over 50% of global logistics and Transtar is located in 10 of the top 12 container ports in the world.

Service Profile
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